


It takes full consideration of the 
needs of the audience in order 
to capture their interest, 
develop their understanding, 
inspire their confidence and 
achieve the presenter’s 
objectives.

Careful planning is essential.



An effective speech must 
always touch the human 

heart, address human 
concerns and it must do at 
least these two things at 

once.





Does your presentation 
have a purpose? 

The purpose of your 
speech is critical to your 
presentation.

The reason or idea says 
what the speech is 
intended to achieve and 
the actions the audience is 
expected to take as a 
response to the 
presentation. 

AN OBJECTIVE



AN ANCHOR
If you can’t explain what you want to 
say in a sentence, you probably have 
more work to do.

A good speech should drive home one 
large universal point under which 
several others derive meaning.
An anchor to a speech is the core of the 
speech.



A speech should be designed to appeal to a 
primary emotion or need. When you appeal to 
this need, you automatically appeal to the 
audience.

Some speeches appeal to fear, others to 
security, some others to aspirations and goals 
etc. 

Always ask yourself: WHAT NEED(S) AM I 
APPEALING/SHOULD I APPEAL TO?

EMOTIONAL APPEAL



The presentation or speech should 
have a logical and seamless flow. 
Each statement should follow from 
the previous one.

You can use anecdotes and 
illustrations to creatively connect 
the idea in effectively driving the 
message home.

SYSTEMATIC CONNECTION



•Demographic analysis.
•Situational analysis.
•Client analysis.
•Frame of reference.

AUDIENCE ANALYSIS



CONCLUSION
At every juncture of the speech, we 
can keep various parts of a speech 
working together for maximum 
impact by asking;



•Does this contribute  to the anchor and 
objective?
• Is it systematically connected?
•How does this contribute to the emotional 

appeal?
• If anything in question doesn’t contribute, no 

matter  how dear it is to us we must ruthlessly 
cut it. 




